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- Package inclusions: : k
« Program fee ; marketing and sales management
* Training kit :
* AM/PM snacks
* Lunch
« Certificate of course completion

- Venue: :
: Ateneo de Manila University - Salcedo Campus
. 3/F Ateneo Professional Schools Bldg.,

. 130 H.V. Dela Costa St., Salcedo Village,

- Makati City, Philippines
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until May 14) y [l of service and excellence

¥ @™ through customized programs
Php 6,400.00 (Regl-”ar Rate) - " fit for special organizational needs.

Call us and lead the change!
HOW TO REGISTER
Online
www. . cce.ateneo.edu

Email
sales.cce@ateneo.edu

Call Member:

(+632)8302040 ‘ . 4D = Dvar

Sehedules and prces may 300 cH GENTER FOR CONTINUING EDUCATION

change without prior notice March 5, 2020




This one day course will give you a quick update on how digital is resource program content
changing the business landscape. It will give you a quick upgrade

and boost your digital marketing skill with a ready to use template pe 510140 1. introduction/ice Breaker

that you can use to launch your very own digital marketing campaign.
Furthermore, this course is designed to give a broad overview of
digital marketing and how it has changed the way companies interact
with its customer and consumers.

II. The Changing Marketing Landscape: How
Digital is Changing the Marketing Game

Ill. Before You Go: 5 Key Facts You Need in A
Digital Marketing Plan

IV. The Digital Marketing Plan: Racing to The
Top!

V. Workshop
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use to successfully launch a digital campaign the Philippine Islands (BPI) ) ) )
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S CIRCIRUEREUIEIUEEEIN AGSB's Center for Continuing Education (CCE)
ﬁ:rgz)e‘rs :;??Ansgilci ation of the supp_lgm_ents the degree programs py a_lddres§ing issue-
Philippines (PMAP) and specific industry concerns that require immediate,
Customer Experience purposeful, and focused response. AteneoCCE is an
Professionals Organization. industry resource and partner, doing advocacy on
: emerging critical issues and convening interested entities
Mr. Aragon earned his
Bachelors degree in so that together, they can tackle a common concern.
Communications from the Conscious of its vital role in society, the Center
University of the Philippines. continuously improves its products and services in a
creative, innovative and trend-setting way to address the
changing needs of clients. Successful Ateneo CCE
participants may earn elective units in AGSB MBA
Programs.

2. Professionals in a marketing or
sales function and entrepreneurs
who want a better understanding of
how to develop and market
products and services in a more
accurate, insightful, creative and
systematic manner;

3. Middle management
professionals preparing for general
management positions




