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The presence of multiple consumer touch points and the growing respoelleggﬁ prongI m Conte n'll

scarcity of undivided attention to messages, it is imperative for
brands to continuously create a seamless story that sticks. From
advertising to brand identity design to social media communications,
the brand needs to tell a unified story.

I. Introduction/Ice Breaker

II. Branding and the Importance of
Communication

[ll. From Insight to Positioning

IV. The Client Brief

It's AWrap! Designing Brand [IEerearasssmm

a part-time lecturer at the Ateneo

Graduate School of Business, Center a. Exercise: Writing an Advertising Brief

co m m U n icati 0 n Th at Wo rks for Continuing Education where she

teaches Marketing. She is also the

Founder of and Managing Consultant b. The Briefing Meeting
at Idea M Innovation, Design and
b H t. Marketing Consultancy as well as the . Lo
(o jeC ives President of Prism Gallery. c. Exercise: Briefing the Agency
. Ms. Tantoco has over 30 years of
After the course, you will be able to: solid multi-brand and multi-country V. Brand Identity Design
1. Provide an overview of three key communication pillars of brand g”fgggg;g:ggn?sgﬁgéu's“fggj,ggggem
building: advertising development, brand identity design and social media Qgg{‘e?tg'g;;%f;;?gzzig‘gfh;(‘f VI. Social Media Storytelling
content development; and Johnson & Son, Inc., Jollibee Foods
Corporation, Century Pacific Food,
Inc. and Pfizer Consumer Health_care.
2. Provide participants with a working knowledge of the processes I;‘rﬁ‘;ﬂihrﬂ‘;ﬁ;‘;[n‘ga;‘ﬂ’i,f_,:‘ﬁvraetff,']ved me'l'hOd()Iogy
involved in developing brand communication across the three platform. CLElEDC I e e i

advertising and public relations
campaigns for the brands she worked
on.

The course will make use of both lecture and

She graduated from the University of

the Philippines with a Bachelor of interactive activities that will allow the

Science degree in Business

INISETTERERITEESE  participants to immerse themselves in the

Wh o S h o U Id q iie n d and units towards a Bachelor of Fine . .
Arts, Major in Industrial Design process of creating a consistent brand story.

degree. She also received a Master
of Business Administration degree
from the same university where she
graduated Salutatorian of the class.

- Brand owners, whether working within a
corporate setting or managing their own
businesses will benefit from this workshop

- Creatives and designers who would like to

gain an appreciation of the client’s point of
view in developing communications




