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Marketing Research:
Validate Your Hunch, Sharpen Your Intuition reso U rce prog rq I I l CO nllle nlll
Sun Tzu said, Know the Terrain, Know the Enemy, Know Yourself. This could not be peI'SO n
more true and realized through Marketing Research to verify gut feel about
consumer markets and minimize market risk with sound analysis, proof, and
experience. Learn how a rational qualitative/quantitative research process of
consumer behavior reveals critical insights to satisfy and delight not only stated but
latent consumer desires. Evaluate and enhance the competitive strength of your
brand/product and service. Use marketing research to wise up to broad strokes in mg'DI?LiItEa?gt?;es' ﬂ?ﬁiﬂf is
strategic planning and the fine details of effective tactical planning and execution. Nurun?the g|oba|ggigita| WY el ©  The marketing research cycle, how research
of Publicis Worldwide. She supports the marketing strategy planning and
H conducts workshops on creativity, imp|ementation process
a r e I ng esea rc presentation skills, new business
and marketing communications .
around the Asia Pacific Region. - The marketing research process

She is a regular resource person

- The why and what, the role of marketing research
(qualitative and quantitative/primary and
secondary)

« Insighting, market trends, and other qualitative
research methods

ObjeCﬁVGS m:rdk\gfiﬁsifg?’C%rr?f';?e?:gédsing’ BN . UAI studies (Usage Attitude Image Research),
summits, workshops, seminars, concept testing and other quantitative methods
Understand what marketing research is and see how it supports and rationalizes and media interviews. Ms.

key elements of marketing strategy formulation and implementation process i.e. Modesto has also been a speaker
strategic and tactical aspects and facilitator at the Asia Pacific
: Media Forum held every two q bo U'l' ‘ ‘ E

years in Bali, Indonesia.

Develop a powerful positioning strategy, know who your customers should be and

your value proposition to them based on the following: Prior to this, she was CEO of AGSB’s Center for Continuing Education supplements the degree
Lowe Jakarta, the number one programs by addressing issue-specific industry concerns that

.. . . . advertising agency in Indonesia; require immediate, purposeful, and focused response. Ateneo
1. Know what insight motivates consumers to a particular product or brand instead e o E e of L CCE is an industry resource and partner, doing advocacy on

of that from its competitors. In the process, you will fully understand consumption Jakarta; Creative Director of emerging critical issues and convening interested entities so that
behavior, attitudes, and psychological profile of your consumers with which you SUCSLVELTERGEVARSTRVERIINE together, they can tackle a common concern. Conscious of its vital
can develop products and brands that fit consumer needs; i‘\nd Aéssomate Creatg/e D';‘?‘gor Sl role in society, the Center continuously improves its products and
ce-Compton (now Saatchi services in a creative, innovative and trend-setting way to address
o ' ) . . Saatchi). Further, she conducted the changing needs of client
2. Obtain _mformatlon to segment ma_rkets in new ways that rede_fme competitive N T e S AN T Y '€ changing needs ot clients.
dynamics as you get to know (profile) your existing and potential customers, and Leo Burnett, Bintang 7, Darya
develop more relevant and compelling product/brand value propositions; Varia, Lowe, JWT, First Media,
P P gp prop AKV TV, Unilever, InterAct
. . . L Carlson, Activate, TBWA, DDB,
3. See how research is used to identify what combination of product or brand Group M, and Cabe Rawit, among Wh o S h o U Id G"'e n d

features and benefits will compel purchase; thers.
pelp ’ OHES . Marketing and sales

professionals as well as

Ms. Modesto graduated from the
entrepreneurs who want a

4. See how price sensitivity research helps you optimize price levels that match University of the Philippines, with

consumers value perception and maximize profit for you; a degree in Visual better understanding of
Communication. She graduated how to market products in
5. Validate the effectiveness of your marketing communications and sales cum laude. She was the first a more accurate,

Agora Awardee for Regional insightful, creative, and

promotions strategies; and )
systematic manner

Marketing Communications by the
Philippine Marketing Association.

6. Letresearch open your eyes to your brand health, its competitive strength, and
its equity for better or worse.

. Middle management
professionals preparing for
general management
positions




	Page 1
	Page 2

